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We invite you to join us as an exhibitor at the 2012 Care Providers of Minnesota

Convention & Exposition. Targeted exhibit-only hours, informal networking

opportunities to connect with clients, and excellent pre- and post-show marketing

visibility are just some of the benefits you'll receive. You'll also receive marketing

support before, during, and after the show to help you reach your business goals.

More than 2,000 attendees will take part in this year’s Convention, representing

nursing home, assisted living and senior housing, and community and home care
settings. They include corporate staff, owners, administrators, purchasing agents, and
department heads and staff from all areas of facility operations. This is the largest
gathering of our member providers and the Expo Hall serves as an important resource
as providers budget and plan for ongoing and future needs. Did you know that
nursing homes and assisted living establishments infuse $6.7 billion into Minnesota’s
economy every year? Or that long-term care provides jobs for 112,600 Minnesotans?
Whether it's during Expo hours, at a Coffee Welcome, or while attending an education
session, you can connect with many of the key decision-makers and influencers while
at the Convention.

Convention attendees count on your expertise and product knowledge to guide their
choices. Distinguish your company and influence purchasing by exhibiting this year at
Minnesota’s premier education and exhibit event for the long-term care profession.

For more information, contact Director of Marketing & Events Cyndi Spencer at
952-851-2490 or by email at: cspencer@careproviders.org.
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5Reasons to Shine
as an Exhibitor in 2012

» Booth fees remain a great value. Rates have stayed
the same for all exhibitor categories in 2012. Business partner
pricing offers booth discounts at two levels for our supporting
associate members. Booth prices start at just $995 and include
complete convention registration for up to 4 of your booth
personnel.

2 This fourth-quarter show is a great time to offer year-end
savings on products you want to move. We’ll help you promote
all your products and services with pre-show publicity and
marketing.

3 Our November 2012 trade show is also a great time of
year to build excitement for a new product launch. Create
interest with a preview or use this venue to conduct informal
market research.

%Signiﬁcent opportunities for building and continuing
customer relationships and for cementing your market
presence are created during this important show.

Our 50+ year history is proof of this.

o~

O. Key Association decision-makers will be looking for you in
the Expo Hall. Care Providers of Minnesota’s Board of Directors
has identified strengthening business partner relationships as a
key component of its strategic plan. We are planning numerous
ways for you to connect with leaders during the Convention,

For more information about exhibiting or membership in Care
Providers of Minnesota,contact Director of Marketing & Events
Cyndi Spencer, at 952-851-2490 or by email at:
cspencer@careproviders.org.

2012 Convention & Exposition November 7 - 9 Hyatt Regency Minneapolis



2012 Expo Floor Plan

(updated availability)
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Wednesday November 7
Expo Hall Set-Up
1:00 - 4:00 p.m.

Expo Hall Leaders & Decision
Makers Preview Reception
4:30 - 6:00 p.m.

Thursday November 8
Expo Hall Open
10:15a.m. - 2:15 p.m.

Expo Hall Tear-Down
2:15-5:00 p.m.

Schedule is subject to minor change
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The floor plan above has been updated as of May 1, 2012 to

reflect available booths. Booths may not be available at the time of your
contract application; for the most current booth availability, contact Director
of Marketing & Events Cyndi Spencer at cspencer@careproviders.org or

952-851-2490.




Care Providers of Minnesota Convention Exhibit Booth Reservation Form
November 7 - 9, 2012

Hyatt Regency, Minneapolis

Company Name:

Key Contact Person:

Address:

City/State: Zip:
Phone: ( ) Fax: ( ) Email:
Contact Person to be Listed in Buyers’ Guide (if different from above):

Phone: ( ) Fax: ( ) Email:

Product(s)/Service(s) Exhibiting:

Is your Company affiliated with a long-term care provider as an owner, a subsidiary company, or through an organizational
management contract or otherwise within the definition of “Affiliate” as described in the Rules & Regulations?

a VYES U . NO If yes, please list affiliated company(ies):

Exhibitors you prefer not to be next to (competition):

BOOTH ASSIGNMENT:  1st Choice 2nd Choice 3rd Choice

2011 exhibitors have 2012 booth selection priority, if their signed contract and payment is received by February 24, 2012. Priority for all
other booth requests will be established based on the date of receipt of a signed Exhibit Application, payment and our acceptance.

BUYER’S GUIDE LISTING: Your company will be listed alphabetically by the category of product or service you offer. From the list

below, select ONE product code that BEST DESCRIBES the product/service you will be showcasing in your exhibit.

a Accounting Services a Lab Services
a Architectural Services a Laundry
a Audio/Video a Legal Services
a Business Services a Mgmt/Consulting
a Capital Equipment a Marketing Services
a Clothing a Medical Equipment
a Computer Products/Software a Medical Services
a Contracted Services a Paper/Plastic Supplies
a Contractor/Construction Mgmt a Pest Control
a Dietary/Food Management a Pharmaceutical Companies
a Employee Benefits a Pharmacy
a Environmental Enhancement a Recreation Services/Products
a Furniture/Furnishings a Rehabilitation Services
a Group Purchasing a Specialized Care Services
a Human Resource Services a Telecommunication Systems
a Incontinent Supplies a Transportation
a Insurance a Waste Disposal
a Interior Design & Decorating a Other
a Janitorial Services
For Office Use Only
Payment Date: Check #: Amount: Booth #: Confirmation Sent:
Registration #: CPID #:
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EXHIBIT FEES INCLUDE: Ca

O FREE listing in Convention Registration Book (subject to booking deadlines). °

O FREE listing in Convention Program Book & Buyers’ Guide. PPOVlderS

0O DISCOUNTED advertising rates in both publications. ""“o‘f'l\;; 00000000

O VIRTUAL TRADE SHOW LISTING...with link to your company on Convention website. nnesota

U4 Draped, carpeted booth with company sign.

U Upto FOUR Complete Convention Registrations...including exhibitor badges, entrance to education sessions and
non-ticketed social events

U FREE pre-event registrant list.

O FREE complete list of attendees provided post-event, and more!

FULL PAYMENT FOR BOOTH SPACE IS REQUIRED WITH APPLICATION.

WRITTEN NOTICE IS REQUIRED if an Exhibitor cancels the assigned space. The Association will refund 50% of amount paid if written
notice is postmarked on or before July 31, 2012 and will retain the other 50%. After that date, no refunds or payments will be made.
Application is subject to acceptance by the Association. UPON ACCEPTANCE, THIS APPLICATION, INCLUDING THE APPLICABLE
EXHIBIT SPACE LICENSE AND RATE CARD, SHALL BE A BINDING CONTRACT FOR BOOTH SPACE. No exceptions to this
contract will be accepted unless authorized in writing. The Association reserves the right to refuse any application, upon which any
deposit received shall be refunded.

PAYMENT: The applicant agrees to pay the following:

Booth Fee TIER 1 Member TIER 2 Member Prospective Member

8 x 10 Booth: $995 $1295 $1495

8 x 14 Booth: $1395 $1695 $1895

TOTAL DUE $
a Please Bill Me (ASSOCIATE MEMBERS ONLY)
a Check Enclosed (payable to Care Providers of Minnesota)
a Please charge my credit card:
U Visa U Master Card 4 AMEX

Card #: Exp Date: AVS Code (3 or 4 digit security code):
Signature:

Note: The terms and conditions enclosed with this application are fully incorporated and are part of this application and will become
part of our binding contract upon acceptance of this application by Care Providers of Minnesota. It is important that you read and
understand them. Exhibitors shall send required notices and other communications to the address in the preceding paragraph.

EXHIBITOR SIGNATURE:

NAME/TITLE:

ACCEPTED BY CARE PROVIDERS OF MINNESOTA:

BY: DATE:

TITLE:

PLEASE SIGN AND MAIL CHECK AND EXHIBIT APPLICATION TO:
Care Providers of Minnesota, 7851 Metro Parkway Suite 200, Bloomington, MN 55425, phone 952/854-2844 or fax to 952/854-6214
For information on exhibiting or business membership, contact Cyndi Spencer at 952-851-2490.
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2012 Convention & Exposition Exhibitor Rules and Regulations

The Care Providers of Minnesota Convention and Exposition (the “Convention and Exposition”) is a closed trade show designed to provide
a showcase for goods and services either specifically designed for or customarily used by nursing homes, housing settings, home care pro-
viders, and other long term care providers. Exhibitors and their displays must support the character and objectives of the Convention and
Exposition and of Care Providers of Minnesota (the “Association”) and strengthen the Association and its membership. This document is the
Exhibitor’s application for a revocable license to use space and a booth at the Convention and Exposition. Upon acceptance of the Exhibitor’s
application by the Association, this application, including all Rules and Regulations stated herein, becomes a binding agreement between the
Association and the Exhibitor.

A. Exhibitor Space and Booth License

1. Lease of Space and Booth. Upon acceptance of Exhibitor’s application by the Association, the Exhibitor agrees to rent the space assigned
to the Exhibitor at the Convention and Exposition and a booth. The booth will include back and side panels and a booth sign size 7” x 44”
stating the Exhibitor’s name and booth number.

2. Space and Booth Assignments. The Association and the President of the Association, acting on behalf of the Association, reserve the right
to make final determinations of all space and booth assignments in the best interest of the Convention and Exposition and/or the Association.
Whenever reasonably possible, space assignments will be made in keeping with location preferences requested by the Exhibitor.

3. Right to Refuse or Revoke License. Upon application and during the Convention and Exposition, the Association reserves the right to refuse
to issue or to revoke license of display space and booth to any person or company whose display of goods or services is not, in the sole and
exclusive opinion of the Association, compatible with the general character and objectives of the Convention and Exposition, or in the best
interests of the Association. This applies to conduct of persons, printed matter, souvenirs, loud speakers, megaphones, or anything else which
may be classified as undesirable by the Association. The Association’s exercise of this right is without obligation on the part of the Association
for refund of any fees.

4. Right to Resell. The Association has the right to re-license booth space to another party if the Association, after discussing the matter with
the Exhibitor or after a reasonable attempt to contact the Exhibitor, determines that the Exhibitor will not participate in the Convention and
Exposition. The Association’s exercise of this right is without obligation on the part of the Association for refund of any fees.

B. Exhibitor Personnel, Activities, and Conduct

1. Booth Personnel.
a. Number. Each Exhibitor must provide one or more persons responsible for the exhibit within the Exhibitor’s space and booth during the
open hours of the Convention and Exhibition. Four representatives of an individual Exhibitor will be allowed for each booth. For an additional
fee, the Exhibitor may register more than four persons per booth.
b. Relationship to Exhibitor. All booth personnel must be bona fide employees of the Exhibitor or representatives who receive brokerage
fees or compensation from the Exhibitor, but excluding representatives who maintain and own inventories of merchandise for resale. Live
models may be hired and will be admitted to the exhibit floor only in costume approved by the Association.
c. Expulsion. In addition to the Association’s right to revoke space and booth license as provided in paragraph A(3) of these Rules and
Regulations (“Paragraph A(3)”), recruiting employees for the Exhibitor’s business, engaging in conduct prohibited under the terms of this
document, false certification of individuals as Exhibitor’s representatives, misuse of Exhibitor’s badges, or use of any method or device to
assist unauthorized personnel in gaining admittance to the exhibit floor may result in the Association expelling the violator from the exhibi-
tion hall or barring the Exhibitor from future entrance on the exhibit floor, or removing the exhibit from the floor without obligation on the part
of the Association for refund of any fees. Upon the exercise of this authority or the authority stated in Paragraph A(3) by the Association,
the Exhibitor, on its own behalf and on behalf of its employees and agents, waives any rights for claims or damage against the Association.
d. Registration as Convention Attendees. Booth personnel of an Exhibitor who is or who is Affiliated with (i) a provider of long-term care or
health care, (ii) a community based service, or (iii) an organization that manages long-term care facilities in Minnesota, must register under
the appropriate registration category, as determined by the Association, and pay the required registration fee to attend the Convention.

2. Exhibitor Activities. All activities of each Exhibitor must be confined to the Exhibitor’s booth. Products and services to be exhibited are
to be listed in the Product Listing area on the reverse side of this document; no other products or services may be exhibited. Distribution of
“stick-ons” or other adornments for attendees’ badge holders is prohibited. Sideshow tactics, or other activities considered by the Association
in its discretion to be undignified or otherwise objectionable, are expressly prohibited in the exhibit hall. Demonstrations using live models,
costumes, prizes, awards, lotteries, or contests of any kind are subject to the Association’s approval. Unless specifically permitted in writing by
the Association, no Exhibitor shall conduct any drawing for prizes or gifts. Distribution of refreshments or any other products for consumption
not manufactured by, or specifically related to, the product of the Exhibitor shall be subject to the Association’s approval. The use of alcoholic
beverages as a method of attracting attention to the Exhibitor’s booth is prohibited. Prior approval must be granted by the Association for
distribution of any alcoholic beverages. Where food products are permitted to be served, the preparation of such foods cannot be offensive
or objectionable to other Exhibitors or attendees.

3. Use of Music: Should the Exhibitor desire to use, display or perform music, video or other copyrighted materials in its exhibit booth, it must
obtain a valid license from the copyright owner and provide of copy of such license to the Association. Failure to do so will constitute a waiver
of all rights to exhibit, without right to refund of any fees.

4. End of Convention and Exposition. The Exhibitor must surrender space occupied by the Exhibitor in the same condition as it was at the
time the Association first made the space available to the Exhibitor, and will cover clean-up, shipping or other costs that result from its failure
to do so.



2012 Convention & Exposition Exhibitor Rules and Regulations (page 2)

C. Indemnification and Insurance

1. Responsible Party. The Association shall not be responsible for any loss, damage or injury that may occur to the Exhibitor or its employees,
agents, or property from any cause whatever prior, during or subsequent to, or in connection with the Convention and Exhibition. To the extent
permitted by law, the Exhibitor is responsible for all damage to the exhibit hall, and for any and all claims and demands on account of any injury to
any person or death or damage to property occurring in or upon the Exhibitor’s booth space or because of the acts or omissions (whether negligent
or willful) of the Exhibitor, its employees, agents, licensees, or contractors. Each Exhibitor must make provisions for the safeguarding of its goods,
materials, equipment and display at all times. General guard service will be provided by the Association for the exhibition period, but the Associa-
tion and the guard service will not be responsible for loss of any material by or for any cause.

2. Indemnification; Limitation of Liability.

a. Association. The Exhibitor agrees to and shall release, indemnify and hold harmless the Association, its service contractors, the management
of the convention site, its agents, contractors, or employees, from and against any and all liability and claims and demands that may arise from
or be asserted in connection with the undertakings and responsibilities of the Exhibitor. Exhibitor will hold the Association, its service contractors,
the management of the convention site, its agents, contractors, or employees, harmless from all claims for damages or injuries to the building,
booth equipment, other exhibits, guests, employees, agents, members of the public, or persons, arising through the acts or omissions of the
Exhibitor or its servants, employees or guests, occurring during, prior or subsequent to or in said Convention and Exhibition and the approaches
and entrances thereto.

b. Personal Injury/Property Damage. Neither the Association, its service contractors, the management of the convention site, or their respective
agents, contractors, or employees, are or shall be liable for injuries to the Exhibitor or its employees, agents or guests, or for damage to or theft
of any property owned or controlled by the Exhibitor

3. Insurance. Itis recommended that each Exhibitor obtain adequate insurance coverage, at the Exhibitor's own expense, for property loss or
damage and liability for personal injury.

D. Miscellaneous
1. No Endorsement. The Association does not recommend or endorse the Exhibitor or its products or services. The Association does not warrant,
guarantee, or otherwise represent the merchantability or fitness of any Exhibitor’s product or the capability or services of any Exhibitor.

2. Force Majeure. If for any reason through an act of God or otherwise, the Association is prevented from holding the Convention and Exhibition
on the dates indicated, then Exhibitor will be charged for space only for the period that space was or could have been occupied by the Exhibitor.
Exhibitor hereby waives any claim against the Association, its directors, officers, agents, or employees for losses or damages that may arise in
consequence of such inability to occupy assigned space.

3. Applicable Laws. Each Exhibitor is responsible for compliance with all federal, state and local laws. Each Exhibitor is charged with the knowl-
edge of all federal and state laws, regulations and ordinances pertaining to sales, merchandise, licensing, safety, health and other applicable laws.

4. No Assignment, Sublease or Use of Non-Exhibitor Product. The Exhibitor may not assign, sub-license, or apportion to others the whole or any part
of this Agreement or the space allotted, and may not advertise or display goods or services other than those manufactured or sold by the Exhibitor in
the regular course of its business. However, an Exhibitor may use equipment or the product of another Exhibitor for the purpose of better presentation
of the Exhibitor’s own product, but may not give credit to that manufacturer.

5. Convention Site Lease or Agreement. This agreement between the Exhibitor and the Association is subject to the terms and conditions of a
lease, or other agreement, between the Association and the convention site. The Exhibitor shall not undertake any act, or fail to fulfill any obligation
which shall violate said agreement. The Exhibitor shall indemnify and hold the Association harmless from any and all of the Exhibitor’s acts which
may violate the terms and conditions of the lease or other agreement between the Association and the convention site.

6. Amendment or Modification. Except as otherwise provided, any modifications to this application (or upon acceptance of the application by the
Association, to this Agreement) must be in writing and signed by both parties. However, these Rules and Regulations may be amended unilater-
ally at any time by the Association, and all amendments that may be so made shall be equally binding on all parties affected by them, as are the
original Rules and Regulations. In the event of any amendment or additions, written notice will be given by the Association to such Exhibitors as
may be affected by them.

7. Severability. Any provision of this Agreement found to be invalid will be severable, and the remainder of the Agreement will remain effective.

8. Waiver. Failure to insist upon strict compliance with any of the terms or conditions of this Agreement at any time shall not be deemed a waiver
of such terms or conditions at any other time.

9. Notice. All notices between the Association and the Exhibitor shall be in writing and deemed given when delivered in person to a known agent of
the Association or the Exhibitor, or when transmitted by facsimile or mailed by U.S. mail to the Association or Exhibitor, respectively, at the address
stated on the reverse side of this document.

10. Definitions. The following terms (and other forms of these terms, if capitalized) used herein or in subsequent Rules and Regulations shall have
the meanings ascribed to them below:
a. Affiliate. A person or entity that directly or indirectly, through one or more intermediaries, controls, is controlled by or is under common control
with another person or entity.
b. Association. Care Providers of Minnesota, Inc. is a 501(c)(6) non-profit trade association.
c. Exhibitor. The specific entity or person applying for rental of space at Convention and Exhibition and not any Affiliate of such entity or person.
As the context may require, “Exhibitor” includes the Exhibitor’s directors, officers, or employees acting on behalf of the Exhibitor.
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